Sample Online Guide
The Brief: The purpose of this online guide was to give small
business owners the push they need to create an app. For this
example I sourced outside articles to give the piece a purely helpful
and informational voice, while guiding the reader towards the choice
that makes the most sense for their business -- to create an app. I
used Clutch.co as the example destination, which would drive more
traffic to their site.

READY TO LEVEL UP
YOUR BUSINESS?
There's an app for that.

Are you afraid that your small business has plateaued?
As a business owner, you know the struggle of keeping up with the
competition while maintaining a steady stream of customers.
Your customers' attention is in demand, especially by their phones.
That's why all businesses, especially small businesses, need an app.
You don't need to be a tech genius to make an app. App developers
can turn your vision into reality.

Then, with these tools in hand so you can drive your
business to the next level:
Data Analytics: Get the upper hand on what
your customers are loving about your business,
and what they're not (Allbusiness.com)

Motivate Sales: Push notifications alert
customers to sales or rewards to gamify their
shopping experience (Forbes.com)

Customer Service: Chat and calling features
allow you to interact with customers
immediately (Mobileappdaily.com)

Look the Part: A polished app lets your
customers know you're ready for their
business (Allbusiness.com)
Seamless Integration: Easily collect reviews,
share customer photos, and link to social
media to build customer loyalty and
community (Mobileappdaily.com)

HELPFUL TIPS
Find the right app developer for you! It's worth it to
spend the time to find people who will let your needs
guide the process, not the other way around.
Consider working with a marketer or copywriter who
can make your content pop.
There's beauty in simplicity. Don't worry about bells and
whistles at first. Concentrate on making your app userfriendly and easy to understand.

See our reviews of app developers here at Clutch.co,
and get started today!

Sample Webpage
Brief: The aim of this sample webpage is to highlight the features of
the Fountain Pen to entice the customer to make a purchase. My
target is the person who aligns with a higher-end aesthetic and
appreciates having quality tools. This person would likely be young, or
young at heart and have the resources to spend on a Fountain Pen. I
used Canva.com to create a design to go with my copy.

Arm yourself with the writing tool you'll never want to share.
Stand out with this sleek
design available in 5 colors

Escape the boredom of blue and black
with a vibrant range of ink colors
Effortless ink flow will help you hone your
craft

All-metal construction balances
perfectly for a painless grip

Quick-drying ink eliminates smudging

Select your Fountain Pen now

Blog Post
This post was published on my website on May 19th, 2021. You can
see more blog posts here.

Aftermath of Disaster
By Erika Lindquist
May 19, 2021
Not quite two weeks ago, I threw on my coat and braved the rain for a very special
appointment. Less than an hour later, I was sitting in an auditorium with my second dose of the
Pfizer COVID-19 vaccine in my arm.
Bing, bang, boom, see you later COVID.
Before I cracked open my book, I glanced around to see others casually scrolling on
their phones while they waited. A sense of calm lingered in the air. The only sounds were the
national guard quietly directing people and supplies being shuffled about. It was strangely
anticlimactic. Even though I’d teared up at the thought of finally getting my last shot on the way
there, this felt like any old doctor’s appointment.
I wondered what unspoken things lingered beneath the peaceful exterior. The pandemic
has thinned us out, washed through us and exposed the roots gnarled and pale from the lack of
sunlight. What does that mean for the people gleefully walking down the street to their favorite
restaurant? What lasting effects will this have on us as a people?
After I was fully vaccinated, I gladly met up with a small group of friends and felt more
normal and lively than I had in months. But I still feel a twinge of worry seeing the amount of
people walking doing the street without masks.
Of course, there will now always be the risk of getting COVID-19. No matter how many
of us get vaccinated, it is here to stay. Before COVID-19, there were many other terrible
diseases that we were and still are vulnerable to.
Maybe the difference for me now is that I’m much more wary of them. As an otherwise
average, healthy individual, my veil of ignorance has been lifted, I’ll be evermore aware of
exactly how fragile everything is. If nothing else, now a fresh breath of spring air smells that
much sweeter, sitting down with friends is all the more precious, and now priorities have shifted
into a sharper focus.
And looming overhead is the larger question: in a life where anything could happen,
where anything could be granted or taken away instantly, what’s most important?

Sample Email Drip
The Brief: This email trip is a sample from an email drip campaign for
the example client, Company X. The goal is to get active clients of
Company X to log onto their account, or call in, to confirm their health
plan choice before the end of Open Enrollment.
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Email Drip Campaign
Purpose: Get active clients of Company X to select their healthcare plan by the end of the Open
Enrollment period, whether they want to change their plan or not.

1.
To: All active clients
From: Company X
Subject Line: Action Required: Select your health plan
Preview Text: Make your choice before May 31st
Body:
Hello [FNAME],
It’s Open Enrollment time again! As we all learned in 2020, there’s a lot that can happen in a
year, which is why it’s important to make sure that your health plan choice still makes sense for
you and your family.
Whether you had a baby, you want to focus more on your health this year, or you’re happy with
the plan you have, you need to log into your account and confirm your choice before May
31st.
If you need help making sense of your options, our friendly, multilingual customer care center
that can walk you through it. So, don’t wait and take care of your plan selection today!
[Button: Call Customer Care]
[Button: Log onto your Company X account]
Thank you,
Company X

2.
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To: Active clients who did not click into first email
From: Company X
Subject Line: What does your coverage include?
Preview Text: Open Enrollment Reminder: Select plan before 5-31
Body:
Hello, [FNAME]
At Company X, we think that you should understand everything about your health plan,
including what you’d pay to visit your PCP, a specialist, or in the emergency room. If you don’t,
how do you know you’re getting the best value for your dollar?
Open Enrollment is the perfect time to call our customer care center to verify your coverage and
if you’d like to continue with that plan again for the coming year, or if you want to switch.
You must call us to confirm your health plan selection, or switch, before May 31st.
Otherwise, you will lose your coverage. It only takes a few minutes, so act now!
[Button: Call Customer Care]
[Button: Log onto your Company X account]
Thank you,
Company X

3.
To: Active clients who haven’t clicked into first, second email
From: Company X
Subject Line: Urgent: You’re about to lose your coverage
Preview Text: Take 10 minutes to confirm you plan now
Body:
[FNAME],
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We’ll get straight to the point: Open Enrollment ends on May 31st and you have not
confirmed your health plan selection yet. If you don’t select your plan by the deadline, you’ll
lose coverage.
The good news is that we have a team of dedicated customer care team members waiting to
help you understand your options and make your selection. Call now, or log into your Company
X account, and complete your confirmation to avoid gaps in your coverage.
[Button: Call Customer Care]
[Button: Log onto your Company X account]
Thank you,
Company X

